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Executive Member Survey Results

Haiti 2009 Highlights

Below are highlighted results of seventeen (17) surveys that CECOSIDA conducted with CBMP executive members in Haiti in September 2009.
Organizational Response to HIV/AIDS

· 70% (12) of participants
 said that they are very familiar or somewhat familiar with the CBMP on HIV/AIDS

· 80% (12) of respondents felt that their company’s involvement with CBMP has led to an increase in their company’s attention to HIV/AIDS

· 76% (13) of participants reported that their company has formally adopted HIV/AIDS as part of its core business strategy

· Of those 13, just over half (7) said that this happened in response to the direction provided by the CBMP

· Of the 13, 6 reported that their company’s position on HIV/AIDS as a core business strategy has been documented, 7 reported that it has been communicated to all levels of the company, and 12 reported that it has been communicated publically

· Just over half (53%) reported that their company participates in a national or regional association of businesses united to respond to HIV/AIDS, other than CBMP

· 79% (11) of respondents said that their company does not have written workplace HIV/AIDS-related policies for company employees
· Of the 3 that did have written workplace policies, only 1 has communicated the policy to all employees

· Of the 11 that did not have written workplace policies, 8 expect to put such policies in place

Coordination with other Organizations

· 80% (12) of respondents said that in the past year, their company has not discussed or coordinated their HIV/AIDS-related communication efforts with the Ministry of Public Health or any other governmental agency focused on HIV/AIDS
· 93% (14) of respondents said that in the past year, their company discussed or coordinated their HIV/AIDS-related communication efforts with any non-governmental agencies

CBMP PROGRAMMING
· Most partnership components were reported to be very useful or somewhat useful in supporting company commitment to the CBMP objectives

· 87% (13) of respondents said that the project awards and the fellowships to attend the International AIDS Conference were very useful
· 87% (13) of respondents said the LIVE UP: Heroes Road Show meetings and the training workshops were very or somewhat useful

· 73% (11) of respondents said the programming packages were useful

· 60% (9) of respondents said www.cecosida.org was useful

· 42% (5) of respondents said the CBMP newsletters were useful
· 73% (11) of respondents are very or somewhat familiar with the LIVE UP campaign
· 87% (13) of respondents believe that the LIVE UP message resonates very well or somewhat well with their audience

· 93% (14) of respondents felt that LIVE UP: The Show, on both TV and radio, was very effective in reaching their audience with information on HIV/AIDS

· 81% (13) of respondents felt that the project award productions were very effective in reaching their audience

· 50% (8) of respondents felt that the LIVE UP PSAs were very effective

· 31% (5) of respondents felt that the long forms shows were very effective

· 20% (3) of respondents felt that the promotional materials were very effective

· While no one thought it was very effective, 21% (3) of respondents felt that the LIVE UP texting service was somewhat effective in reaching their audience
· 81% (13) of respondents have aired their own HIV/AIDS-related PSAs
· 1 respondent included HIV/AIDS-related messaging in entertainment format and 2 respondents included HIV/AIDS-related messaging in news format

HIV/AIDS-Related Programming

· 63% (10) of respondents reported that they are meeting or exceeding the 12 minutes per day commitment 

· 75% (12) of respondents reported that over the past year, the amount of time they have devoted to HIV/AIDS has increased

· Half (8) of respondents reported that other than airtime, their company has committed resources in support of integrating HIV/AIDS as a core business strategy

· 69% (11) of respondents reported that this is an increase in resource commitment over past years

· 60% (9) of respondents said that in the last year, their company has aired the LIVE UP PSAs on a daily basis

· Given the amount of available airtime, 75% (12) of respondents said that they receive the right number of PSAs from CBMP

· All (15) respondents have been asked to play HIV/AIDS PSAs by other organizations

· All (16) respondents have been able to commit to the goal of a monthly airing of the LIVE UP Show episodes

General CBMP and Final Comments

· 80% (8) of respondents would rate their experience with the CBMP as very good
� Participants are all seventeen  members who provided survey results; respondents are the members who provided results for individual questions (unless otherwise noted, all seventeen  members participated)








